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This presentation is not an offer to sell securities, nor is it a solicitation of an offer to buy securities in any locality, state, country or other jurisdiction where such distribution, publication, availability or

use would be contrary to law or regulation, or which would require any registration or licensing within such jurisdiction.

All statements in this report attributable to third party industry experts represent the Cosmos Health Inc. (hereinafter the “Company”) interpretation of data, research opinion or viewpoints published

by such industry experts, and have not been reviewed by them. Each publication of such industry experts speaks as of its original publication date and not as of the date of this presentation. The

opinions expressed in these publications are not representations of fact and are subject to change without notice. This presentation also contains market statistics and industry data that are subject to

uncertainty and are not necessarily reflective of market conditions. These have been derived from third party sources and have not been independently verified by the Company or its affiliates.

Certain statements in this presentation and responses to various questions may constitute forward-looking statements, including statements regarding the persistence and intensification of

competition in the industry; the future growth of spending in services outsourcing generally and in each of the Company’s industry verticals, application outsourcing and custom application

development and offshore R&D services; the level of growth of demand for the Company’s services from the Company’s clients; the level of increase in revenues from the Company’s new clients;

seasonal trends and the budget and work cycles of the Company’s clients, the levels of the Company’s concentration of revenues by vertical, geography, by client and by type of contract in the future;

the expected timing of the increase in the Company’s corporate tax rate; the Company’s expectations with respect to the proportion of the Company’s fixed price contracts; the Company’s

expectation that the Company’s acquisition will help the Company develop new practice expertise; the demands the Company expects the Company’s rapid growth to place on the Company’s

management and infrastructure; the sufficiency of the Company’s current cash, cash flow from operations, and lines of credit to meet the Company’s anticipated cash needs; the high proportion of the

Company’s cost of services comprised of personnel salaries; the Company’s plans to introduce new products for commercial resale and licensing in addition to providing services. These statements,

which contain words such as “believe,” “expect,” “anticipate,” “intends,” “estimate,” “forecast,” “project,” “will,” “may,” “should” and similar expressions, reflect the beliefs and expectations of the

Company and are subject to risks and uncertainties, including those described under “Risk Factors” in the registration statement, that may cause actual results to differ materially.

The trademarks included herein are the property of the owners thereof and are used for reference purposes only. Such use should not be construed as an endorsement of the products or services of

Cosmos Health Inc. or this offering. Neither the Company, nor any of its respective agents, employees or advisors intend or have any duty or obligation to supplement, amend, update or revise any of

the forward-looking statements contained in this presentation. The information and opinions contained in this document are provided as of the date of this presentation and are subject to change

without notice. This document has not been approved by any competent regulatory or supervisory authority. This document will not be left behind after this presentation and by accepting this

document and attending the presentation you agree to be bound by the foregoing limitations.

© Cosmos Health Inc. 2022

All rights reserved.

Cosmos Health Inc. specifically prohibits the redistribution of this material and accepts no liability whatsoever for the actions of third parties in this respect.

DISCLAIMER



Committed to serve healthcare with passion and 
innovation in order to improve people’s lives.

OUR PHILOSOPHY
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COSMOS HEALTH
AN INTERNATIONAL HEALTHCARE 

GROUP 
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• We are Cosmos Health, an 

international healthcare group 

listed in Nasdaq: COSM . 

• Headquartered in Chicago, Illinois, 

USA with subsidiaries in European 

Union and United Kingdom. 

• We strive to achieve excellence in 

healthcare globally.

Who we are

• We develop and distribute our own 

proprietary line of nutraceuticals as 

well as a broad line of branded 

generics and OTC pharmaceuticals. 

• We have our own robust 

distribution network which allows us 

not only to provide the local markets 

with all types of pharmaceuticals and 

nutraceuticals but also facilitate the 

promotion of our proprietary lines.

What we do How we do it

• We prioritize our customers’ needs, 

focusing on the latest scientific 

developments in order to develop 

and enhance our products.

• We have developed and take 

advantage of strategic relationships

and market synergies to produce 

our products and have employed the 

latest robotic technology in our 

distribution centers to better serve 

our clients.
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• Office area of 850m2, fully 

equipped & air-conditioned

• Warehouse area of 700m2, 

licensed under GDP with 

necessary infrastructure for 

product classification & cold 

room for storage of special 

medicine

• State of the art GDP warehouse, 

of total surface area of 2,900m2, 

with infrastructure for 

pharmaceutical product 

classification & cold room for 

storage of special medicines

• Fully automated logistic center, 

with robotic systems.

• Warehouse area of 400m2, 

licensed under GDP with 

necessary infrastructure for 

product classification & cold 

room

• Office area of 120m2, fully 

equipped & air-conditioned

COSMOS GROUP OVERVIEW

• Corporate Office in the Chicago 

Board of Trade Building,141 West 

Jackson Blvd, Chicago, Illinois.

• Three wholly owned subsidiaries: 

o Skypharm S.A 

o Cosmofarm S.A 

o DHN ltd 

Chicago, IL, USA Thessaloniki, Greece Athens, Greece Harlow, UK
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OUR BUSINESS MODEL

Nutraceuticals Healthcare DistributionPharmaceuticals
• Direct distribution and sales of pharmaceuticals, 

medical devices, generics and OTC products 

through subsidiaries in EU and UK

• Automated and GDP licensed distribution 

capabilities in EU and UK ensure all 

medications reach their destinations daily on an 

efficient and secure way

• Distribution network of more than 1,500 

pharmacies

• Substantial expansion opportunities across 

European Union Countries  

• Exclusivity on medicine licenses of fast-moving 

product codes

• Leverages the Cosmos’ existing infrastructure, 

supply chain system and networks

• Manufactured by related company DOC Pharma 

which enables efficient stock management and 

distribution synergies

• Strategic R&D partnerships to develop IP 

pharmaceutical products related to human 

gastrointestinal microbiome

• “Sky Premium Life” and “Mediterranation”

high-end brands of premium nutraceuticals

• Full portfolio of fast-moving and specialty 

formula products, +85 SKUs

• High quality GMP (Good Manufacturing 

Practices) production with medicine protocol

• Catalyst for accelerated growth and enhanced 

gross profit margins

• Enhancement of collaboration with Holland & 

Barrett in countries that has presence

Rowa warehouse automation 

robots in Athens

Rowa warehouse automation 

robots in Athens
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Source: Grand View Research

MARKET OVERVIEW

Nutraceuticals Healthcare DistributionPharmaceuticals
❖ Global Healthcare Distribution Market was valued

at $808bn in 2020 and is expected grow at a

CAGR of 7% by 2028 reaching $1,385bn.

❖ Pharmaceutical distributors are increasingly

investing in highly automated distributed

centers in order to deliver pharmaceutical

products more safely and securely, minimizing

at the same time warehouse operational costs

and human errors.

❖ Increasing prevalence of chronic diseases

among the growing population is one of the key

drivers for market growth.

❖ The Global Pharmaceuticals Market is expected to

grow from $1,455bn in 2021 to $1,587 in 2022

at a CAGR of 9%. The market is expected to reach

$2,135bn in 2026 at a CAGR of 8%.

❖ The proportion of the population aged 60 and

up will rise from 1 billion in 2020 to 2.2 billion

by 2050. This rise in the aging population

increased the patient pool of many chronic

diseases such as rheumatoid arthritis,

hypertension, diabetes and cancer.

❖ The increase in the patient pool drove the

demand for pharmaceuticals used in the

treatment of these diseases, significantly

impacting market growth during this period.

❖ Global Nutraceuticals Market was valued at

$455bn in 2021 and is expected to reach

$988bn by 2030. Growing at a CAGR of 9.0%

(2021-2030)

❖ The growing demand for dietary supplements

and functional food is expected to be a key

driving factor for the market over the forecast

period.

❖ Consumers’ attitude is observed to be very

positive towards nutraceuticals mainly on

account of the added health and wellness

benefits offered by them.

❖ The Covid-19 pandemic across the globe has

paved the way for nutraceuticals to build a

strong presence in the global market.
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We use our extended 

network to gain 

access to new 

markets and business 

segments.

Our focus is high 

margin nutraceuticals 

and R&D efforts to 

develop IP products

Diversification allows us to 

exploit new opportunities and 

synergies while minimizing risk.

OUR  STRATEGY
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ACHIEVING MORE…

… in Nutraceuticals … in Healthcare Distribution… in Pharmaceuticals
❖ Well-positioned (long-lasting relationships, up-

to-date, high level of customer satisfaction)

❖ Service excellence (efficient distribution of life-

saving medications)

❖ Automated & Speedy (speedy flow of 

operations, enhanced efficiency and profitability)

❖ Strategic relationships (exclusive distribution 

rights, leverage of our purchasing scale)

❖ Innovation oriented (latest innovative 

pharmaceutical products, higher profitability)

❖ Distribution synergies (capitalize on our long-

lasting relationships)

❖ Omni-channel approach (trust, recognition, 

individual interactions)

❖ First-movers (exploit first-mover advantage)

❖ Portfolio enhancement (complex generics, 

innovative OTC products)

❖ Focused on growth (vertical integration, 

penetration in new markets)

❖ Pioneer (new proprietary line “Mediterranation”, 

Mediterranean & Greek herbs accessible to 

everyone around the world)

❖ Qualitative (exacting standards, GMP medicine 

protocol standards)

❖ Visible & Recognizable (enrichment of 

marketing regimes and distribution synergies, 

personalization)

❖ R&D oriented (scientific evident, clinical trials)

❖ Health awareness (stand behind people who are 

attempting to have a healthy lifestyle)

❖ Focused on growth (target acquisitions which 

will allow us to penetrate to new markets)



OUR BRANDS & PRODUCTS
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Nutraceuticals Advanced Formulations R&D BASED
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Nothing can replace a healthy 

diet based on real clean food, 

but sometimes we need a little 

help. Sky Premium Life®, 

combining carefully selected 

raw materials, production 

based on strict pharmaceutical 

standards and GMP (Good 

Manufacturing Practices) 

protocols, as well as the 

scientifically based selection of 

the right nutrients, in the right 

combination and in the right 

content, creates high quality 

nutritional supplements that 

support the needs of the 

modern lifestyle.

At the same time, the 

luxurious dark glass bottle, 

which has been selected for 

the packaging of Sky Premium 

Life® products, helps to 

protect them from sunlight 

while the special closure on 

the lid and the outer thermal 

adhesive tape ensure 

protection from moisture.
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The Mediterranation®

line uses organic herbs 

and plant extracts such as 

crataegus, hibiscus, 

dittany of Crete, oregano, 

mastic and kritamos, 

found in specific regions 

in Greece and the 

Mediterranean. 

These unique 

formulations contain a 

proprietary blend of 

vitamins and minerals 

and are made with the 

highest quality raw 

materials. Manufacturing 

is performed to strict 

pharmaceutical standards 

and good manufacturing 

processes (GMP) 

protocols.
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MELATONIN
The wise choice for a good sleep.

Melatonin is recommended for the 

treatment of insomnia and 

bioregulation (jet lag), offering a 

restful sleep, with functionality and 

alertness the next day.

Prepared with Nanoemulsification Technology, achieving 

240% greater and 630% faster absorption compared to 

the tablets, within the first 5 minutes after sublingual administration.
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WE DON’T CLOSE OUR EARS…

... TO “UNINVITED” VISITORS.

Otikon is prepared using 

herbal ingredients

widely known for their 

healing properties and 

mainly used in herbal 

medicine.

❖ The only completely herbal preparation for 

the treatment of symptoms otitis media and 

otitis externa.

❖ The only herbal preparation with 

documented action through clinical studies.

❖ Effective in ear infections of viral origin.

❖ Significantly more effective that antibiotics 

in pain management otitis media.
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Relief of pain & irritation in the throat

❖ Unique combination of lidocaine & 

chlorhexidine

❖ Maximum antiseptic effect thanks to 

chlorhexidine & ethanol

❖ Local anesthetic effect thanks to lidocaine

❖ Easy absorption from the oral & pharyngeal 

mucosa

❖ Sugar free

❖ Safe for use by diabetics
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ENHANCES MALE 

FERTILITY



FS for 

Obesity

FS for 

Osteoporosis

Lightia

Osteome

Bone-Vio

Product R&D
Development Market
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RESEARCH & DEVELOPMENT

Cosmos Health Inc. announced on June 30, 2022, a strategic partnership with

Cloudpharm P.C., a bio-pharmaceutical R&D company focused on the discovery

of bioactive compounds with an emphasis on natural products, with the aim of

developing new medicines, cosmetics and nutraceuticals.

The aim of this collaboration is a research services proposal. Specifically,

Cloudpharm will support the implementation of specific R&D objectives for

Cosmos Health Inc. towards the development of new products as following:

I. Design novel nutraceuticals, targeting inflammation through microbiome for

respiratory / cardiovascular / central nervous system – post-Covid syndrome

II. Develop weight management product ‘Lightia’ – Medical device class II

III. Pre and postbiotics through biotech process

IV. Run clinical trials to support “health claim”

PORTFOLIO

GLOBAL HUMAN MICROBIOME MARKET

269 USD Million 2023 1,370 USD Million 2029

CAGR of

31.1%

The global human microbiome market is expected to reach USD 1,370

million by 2029 from USD 269 million in 2023, growing at CAGR of

31.1% during the forecast period (2023-2029).

Growth in the human 

microbiome market is primarily 

driven by an increasing focus 

on human microbiome 

therapeutics development.

Increasing collaborations 

between public-private 

organizations provide growth 

opportunities for players in this 

market.

Lack of expertise and 

inadequate research is 

expected to restrain market 

growth.

The Asia Pacific market is 

estimated to grow at the 

highest CAGR during the 

forecast period (2023-2029).

N
O

R
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The growth of the North American market is attributed to favorable government

initiatives and increased funding for microbiome-based drug development.

Source: MarketsandMarkets
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BONE REMODELING  THROUGH  THE MICROBIOME

Prebiotic formulated for 

bone health

❖ Snatural® derived –

formulation

❖ Enhanced Ca++ 

absorption through the 

microbiome

BONE –VIO ®
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HEALTHY BONE  THROUGH  THE MICROBIOME

❖ Develop a novel dietary supplement for 

osteoporosis, activating the gut 

microbiome. The selection of bioactive 

will take place through in vitro and in 

silico studies focusing on their interaction 

with pathways that regulate the activity of 

osteoclasts and osteoblasts.

❖ The efficacy and tolerability of the dietary 

supplement will be evaluated through a 

randomized clinical intervention. 

❖ Companion biomarkers for the efficacy 

and tolerability of the new supplement. 

OSTEOME ®
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❖ Lightia® utilizes a next 

generation safe and 

convenient treatment option to 

manage weight to adults with 

BMI > 30. 

❖ The mixture of its constituents 

forms a firm polysaccharide 

matrix capable to expand its 

volume in the stomach by 

absorbing water. 

❖ Gel formation contributes to 

the feeling of fullness thus 

indices weight loss.

A NEW PATH  TO  TREAT OBESITY 

LIGHTIA ®
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OUR SALE CHANNELS

OUR PARTNERS
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Acquisition of 

Decahedron Ltd in UK

Q2 2017

01

Uplisting to Nasdaq 

Stock Exchange 

Q1 2022

04

2017 2022

Acquisition of 

Cosmofarm Ltd in 

Greece

Q4 2018

02

2018

Launch of 

nutraceutical brand 

Sky Premium Life

Q4 2019

03

2019

Launch of 

nutraceutical brand 

Mediterranation

Q2 2022

06

KEY MILESTONES

Change of 

name from 

Cosmos 

Holdings Inc. 

to Cosmos 

Health Inc.

Q3 2022

07

Strategic 

partnership with 

R&D 

biopharmaceutical 

company 

Cloudpharm P.C.

Q2 2022

05
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Chief Executive Officer

Greg Siokas

Chief Operating Officer

Pavlos Ignatiades

Chief Financial Officer

George Terzis

Independent Director & Audit Committee

Dr.  Anastasios Aslidis

Independent Director (M&A)

Dr. Manfred Ziegler

Member of Advisory Board (R&D)

Dr. Panagiotis Zoumpoulakis

THE  TEAM

Greg Siokas has over 20 years of experience in the 

pharma industry. He has worked in a variety of sectors. 

His vision of this multinational model of continuous 

progress and innovation is the basis of for organizational 

growth. Greg Siokas has a Bachelor’s degree in Geology 

from the Aristotle University of Thessaloniki, Greece and a 

Master’s degree in Management and Finance from the 

University of Stuttgart and the University of Tuebigen, 

Germany.

Pavlos Ignatiades has been a senior portfolio manager 

and the CEO of Investment Analysis S.A for over 10 years 

operating in the Athens Stock Exchange. He worked as a 

financial analyst for listed companies in Greece and 

abroad while he oversaw foreign funds (American and 

Asian) targeted at Greek innovative companies. Since the 

beginning of Cosmos Health, he oversees the daily 

activities of all subsidiaries and overviews all strategic 

tasks of the organization. 

George Terzis oversees all Cosmos’ financial 

functions. Prior to this role, George has served as an 

Executive Consultant to several multinational advisory 

firms where, he achieved commitments of more than 

€50mil of funding to numerous investments in various 

industries. George holds an MBA from Alba Graduate 

Business school and a BSc in Financial Management  

from University of Attica, and he is certified as an 

independent valuator of corporations and private 

investments by the European Commission. 

Dr. Anastasios Aslidis has been the CFO, Treasurer and 

a member of  the BoD of EuroDry. He is also member of 

the BoD, Treasurer and CFO of Euroseas since Sep‘05. He 

also served as consultant to the BoD of shipping 

companies (public and private) advising on strategy 

development, asset selection and investment timing. Dr. 

Aslidis holds a Ph.D. in Ocean Systems Management from 

the MIT, M.S. in Operations Research and M.S. in Ocean 

Systems Management also from the MIT, and a Diploma 

in Naval Architecture and Marine Engineering from the 

National Technical University of Athens.

Dr. Manfred Ziegler has served as a CFO in Eurobike 

AG, Haring Service Company AG, CRO and Managing 

Director in Maha Maschinenbau Haldenwang GmbH & Co 

KG, Managing Director in Rhonsprudel Group, Managing 

Director and Managing Partner in CC Pharma GmbH and 

Chairman of the Supervisory Board of R+S AG. Dr. 

Manfred Ziegler studied at the University of Mannheim 

(Business Administration), and he is also Chairman of the 

Advisory Board of WOCO Group and Hoepfner Brau 

Friedrich Hoepfner Verwaltungsges. mbH & Co KG.

Dr. Panagiotis Zoumpoulakis is an associate professor 

and Head of the department of Food Science and 

Technology of the University of West Attica. He holds a 

degree and Ph.D. in Chemistry from the University of 

Patras and an MBA from the Athens University of 

Economics and Business. He has a scientific track record 

of 130 peer review scientific publications and 26 national 

and European grants. He has working experience in 

marketing innovation, technology transfer and 

entrepreneurship, focusing on the start-up ecosystem.
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In April, we launched our premium line of nutritional supplements, Mediterranation. The Mediterranation line uses organic

herbs and plant extracts such as crataegus, hibiscus, dittany of Crete, oregano, mastic and kritamos, found in specific

regions in Greece and the Mediterranean. The initial reaction from our distributors and consumers has been very positive

and expect to see increasing order flow.

The Cosmos Health brand marks a new chapter in the Company's evolution and better reflects our commitment towards a

leading, highly scalable and innovative global healthcare group based on our R&D partnerships, fully licensed production

facilities and fast deployment to distribution channels. This is in alignment with the Company's recent announcements

about our R&D partnership with CloudPharm as we execute on our goal of becoming a leading global healthcare group.

Our health care distribution and OTC pharmaceuticals businesses continue to remain solid, providing Cosmos with stable

cash flow generation. We have entered an agreement with Virax Biolabs to become the distributor of Monkeypox Virus

Real-Time PCR Detection Kits, having the exclusive distribution rights for Greece and Cyprus, with the opportunity to

distribute the test kits across Europe on a non-exclusive basis.

To achieve our growth objectives, in October we successfully completed a capital raise totaling $7.5M. We had great

participation from seasoned investors. I was happy to participate in the financing in the amount of $1.5M, as I see first-hand

Greg Siokas, Chief Executive Officer of Cosmos Health, stated, "The slight decrease in our Consolidated Revenue reported in USD was mainly due to the high variation in FX differences of

EUR and GBP to USD. In local currencies, we managed to increase our revenue in the third quarter of 2022 to €11.9 million and £23.2 thousand compared to €11.5 million and £17.8 thousand

versus similar period last year, respectively, which is an overall increase of almost 7.5%.

In recent months we have made tremendous progress in our efforts to grow our various businesses. Our nutraceuticals segment is our strongest growth engine. Our Sky Premium Life (SPL)

brand continues to be received well by the market. In recent months we also launched our SPL products on Amazon Singapore and on Amazon United States and Amazon Canada. In

addition, we are in the midst of finalizing agreements with various partners to distribute our nutraceutical products in North America and Europe. These new markets provide untapped

growth opportunities and new audiences for our proprietary SPL brand.

the exciting opportunities that lie ahead for Cosmos. In addition, we replaced our previously structured warrants with plain vanilla warrants, which will provide us with more financial flexibility

going forward. As a management team, we continue to be believers in the company and view it as an undervalued investment.”

MANAGEMENT COMMENTARY

https://pr.report/9cLyud-t
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KEY PERIOD EVENTS

Date Description

Sep 15, 2022 Launch of Sky Premium Life nutritional supplements on eBay Austria and Germany.

Jul 06, 2022 LIFE NLB acquisition of Bone Health Products portfolio “Bone Vio”, that target the gastrointestinal microbiome.

Jul 12, 2022 Cosmos Health Subsidiary “Decahedron” granted Full Membership in PAGB, A UK-based Consumer Healthcare Association. 

Jul 29, 2022
Agreement to acquire Cana Laboratories, a legacy European Pharmaceutical Company established in 1928; vertically integrating its 

manufacturing and R&D capabilities and expanding its product pipeline with new brands.

Jul 29, 2022
Announcement of name change to Cosmos Health, reflecting Company’s evolution into an innovative global Healthcare Group, 

driven by one purpose: improving people’s lives.

Sep 22, 2022 Agreement with Virax Biolabs to distribute Monkeypox Virus real-time PCR detections kits in Europe.

Sep 28, 2022
Cosmos Health enters into LoI for the acquisition of ZipDoctor Inc., a telehealth company from American International Holdings 

Corp.
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Date Description

Oct 04, 2022

Cosmos Health Enters into a Warrant Exchange Agreement, Replacing Structured Warrants with Plain-Vanilla Warrants. The existing 

holders of Warrants issued as of February 28, 2022, will purchase an aggregate of 21,238,254 shares of Common Stock. They will 

exchange the existing warrants for new warrants to purchase twice the number of shares of Common Stock. The new warrants will be

exercisable at $0.12 per share for a five-year period from the date of issuance. The existing warrants contained anti-dilution protection 

which effectively prevented future financings. In consideration of the exchange of warrants, the existing holders will receive an aggregate 

of $2 million from future financings as well as any liquidated damages and certain rights of participation in future financings.

Oct 17, 2022

Launch of Sky Premium Life products in the 2022 Pharmacy Show in Birmingham, UK, where were held preliminary discussions with 

Lloyds Pharmacy, Boots UK, Britannia Pharmacy, Day Lewis Pharmacy and Iberia Airlines (member of British Airways) for the distribution of 

SPL products in UK.

Oct 18 - 21, 2022

Cosmos Health Announces Pricing and Closing Public Offering of 62,500,000 shares of common stock at a combined price of $0.12 

per share and warrant for aggregate gross proceeds of $7.5 million, before deducting placement agent fees and other offering 

expenses., Series A Warrants to purchase 62,500,000 shares and Series B Warrants to purchase 62,500,000 shares

Oct 27, 2022

Cosmos Health and Smart for Life Execute Letter of Intent for Strategic Global Co-Venture agreement to cross market products and 

services in their reciprocal markets. Upon conclusion of a Definitive Agreement, the two companies intend to become exclusive

distributors of each other’s products in their respective markets, namely: Cosmos Health in Europe and Smart for Life in North America

Nov 1, 2022
Cosmofarm Announces the Exclusive Distribution in Greece and Cyprus of Nickelodeon children's vitamins with the favorite heroes of 

the kids SpongeBob and Paw Patrol.

Nov 21, 2022 Cosmos Health to Sell its Sky Premium Life Luxury Food Supplement Brand on Iberia Airlines' In-flight Magazine, Ronda.

Nov 30, 2022

Cosmos Health Enters the Development Phase for CCX0722, an innovative product for obesity and weight management, based on the 

effectiveness of biocompatible 3D spatial fillers, from natural ingredients. Spatial fillers are hydrophilic biopolymer grids capable of 

absorbing and retaining large amounts of water or biological fluids. Administration of CCX0722 is expected to reduce food intake by 

increasing satiety and reducing appetite. The product is being optimized in terms of its physicochemical properties and its effects on gut 

microflora through a series of in vitro studies and simulations. Cosmos Health plans to initiate clinical intervention in the fourth quarter of 

2023.

KEY SUBSEQUENT EVENTS
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Amounts in $ (‘000) 2016 2017 2018 2019 2020 2021

Revenue 6,755 30,013 37,084 39,676 55,406 56,240

Gross profit 601 1,956 2,409 3,662 8,060 8,330

% Gross  profit margin 8.9% 6.5% 6.5% 9.2% 14.5% 14.8%
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(*) See non-GAAP reconciliations

Revenue (in $ ‘000) & Adj EBITDA Margin (%)

11.619

14.847
13.595

16.178

13.072

13.209
12.016

0,0%

5,0%

10,0%

15,0%

20,0%

0

10.000

20.000

Q1 2021 Q2 2021 Q3 2021 Q4 2021 Q1 2022 Q2 2022 Q3 2022

Revenue ($ ‘000) Gross Profit Margin (%)

Currency: $ ‘000 Q3 2022 Q3 2021 % Y-o-y 9m’ 2022 9m' 2021 % Y-o-y

Revenue 12,016 13,595 -11.6% 38,296 40,061 -4.4%

Cogs (10,232) (11,250) -9.0% (32,775) (34,678) -5.5%

Gross Profit 1,784 2,346 -23.9% 5,522 5,384 2.6%

Gross Profit Margin (%) 14.8% 17.3% n/a 14.4% 13.4% n/a

Operating Expenses (2,128) (3,260) -34.7% (5,698) (9,406) -39.4%

Income (Loss) from Operations (344) (915) -62.4% (176) (4,022) -95.6%

Net Income (Loss) (1,973) (1,937) 1.9% (3,011) (6,490) -53.6%

Adjusted EBITDA (*) 494 1,225 -59.6% 1,562 1,628 -4.1%

Adjusted EBITDA Margin (%) 4.1% 9.0% n/a 4.1% 4.1% n/a

Adjusted Net Income (366) 386 n/a (453) (624) -27.4%

▪ Revenue amounted to $12.0 million in Q3 2022 versus $13.6 million in Q3 2021. The decline in consolidated revenues was largely due to the high variation in FX differences 

between EUR and GBP to USD. 

▪ Gross profit margin was 14.8% in Q3 2022 versus 17.3% in Q3 2021, due to the increase in the distribution business, which carries lower gross margins.

▪ Operating expenses were $2.1 million in Q3 2022 versus $3.3 million in Q3 2021, a significant decrease of 34.7%, reflecting efficient expense management.

▪ Adjusted EBITDA was $0.5 million for the first quarter of 2022 versus $1.2 million in the same period last year.
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Debt Breakdown Sept’22 (in $ ‘000)

Asset breakdown structure Sept’22 (in $ ‘000)

13.819; 62%

666; 3%

1.538; 7%

5.119; 23%

1.000; 5%

Notes payable

Convertible notes payable

Convertible loans payable
RP

Lines of credit

Loans payable

Currency: $ ‘000 Sep 30, 2022 Dec 31, 2021 Var %

Non-current assets 6,772 8,551 -20.8%

Cash & cash equivalents 312 286 9.0%

Accounts receivable 27,250 29,759 -8.4%

Inventory 3,983 3,147 26.6%

Other current assets 7,304 7,686 -5.0%

Total assets 45,621 49,429 -7.7%

Accounts payable 11,544 12,726 -9.3%

Other liabilities 6,779 6,211 9.2%

Debt 22,142 26,113 -15.2%

Mezzanine equity 1,712 - -

Stockholders’ equity 3,444 4,379 -21.4%

Total liabilities & stockholders’ equity 45,621 49,429 -7.7%

6.772; 15%

312; 0%

27.250; 60%

3.983; 9%

7.304; 16% Non-current assets

Cash & cash equivalents

Accounts receivable

Inventory

Other current assets
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Proven Revenue Growth Track Record

Innovative Nutraceutical Products based 

on extended R&D efforts 

Well-positioned in the Marketplace with 

Globally Established Sales Networks

Unique A to Z Business Model that 

distinguishes us from competitors

Fully committed to our Shareholders Value



THANK YOU

141 West Jackson Blvd., Suite 4236
Chicago, IL 60604

info@cosmoshold.com

(US) +1 312 536 3102

tel:13125363102
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